
 
 
 
GAP 2001. GLOBAL AFTERMARKET PANEL. BRAZIL 
 
 



__________________________________________________________________________ 

Global Aftermarket Panel (GAP) 2001. © Copyright 2001 Diagonal Reports Ltd.  
ii 

 
Table of contents...................................................................................i 
 
SUMMARY .......................................................................................  
Market size by car makes serviced .............................................................. 1 
Market size by vehicle ownership ............................................................... 1 
Market size by car age and fuel type ............................................................ 1 
Market by companies/brands .................................................................... 1 
Market by service segments ..................................................................... 1 
Business variations 2000/1999 ................................................................. 1 
Market by growth segments ..................................................................... 1 
Summary report ................................................................................... 2 
Summary sample .................................................................................. 2 
Description of GAP ............................................................................... 2 
Disclaimer .......................................................................................... 2 
Symbols used in tables............................................................................ 2 
 
REPORT ......................................................................................................................... 3 
 
Part 1. NAMES OF LARGEST OUTLETS ................................................................... 3 
Table 1 Top outlets ......................................................................................................... 3 
Franchises........................................................................................................................ 3 
Authorised dealers........................................................................................................... 3 
 
Part 2. TRENDS IN BUSINESS..................................................................................... 4 
Table 2 Business variations............................................................................................. 4 
Table 3 Business variation factors .................................................................................. 4 
Market positive ............................................................................................................... 4 
Location .......................................................................................................................... 4 
Warranty services............................................................................................................ 4 
Client convenience.......................................................................................................... 4 
Transparent pricing ......................................................................................................... 4 
Investment in services ..................................................................................................... 4 
Comfort and cleanliness.................................................................................................. 5 
Dealerships and independents......................................................................................... 5 
E-commerce .................................................................................................................... 5 
 
Part 3. BUSINESS IN OUTLETS................................................................................... 4 
Table 4 Car makes serviced ranked ................................................................................ 6 
Table 5 Car makes serviced ............................................................................................ 6 
Table 6 Leading car makes in Brazil............................................................................... 6 
Table 7 Business breakout by vehicle type ..................................................................... 6 
Table 8 Business breakout by car age ............................................................................. 7 
New cars.......................................................................................................................... 7 
Table 9 Business breakout by fuel type .......................................................................... 7 
Table 10  Top business segments.................................................................................... 8 
Table 11  Top light repair segments................................................................................ 8 
Table 12  Top light repair in quick service franchises .................................................... 8 
Table 13  Top heavy repair segments.............................................................................. 8 
Table 14  Top electric/high tech segments...................................................................... 9 
Light repair...................................................................................................................... 9 
Fuel injection and electronic parts .................................................................................. 9 
Air conditioning .............................................................................................................. 9 



__________________________________________________________________________ 

Global Aftermarket Panel (GAP) 2001. © Copyright 2001 Diagonal Reports Ltd.  
iii 

Test work ........................................................................................................................ 9 
Table 15  Services, frequency of use............................................................................... 10 
Scheduled services .......................................................................................................... 10 
Table 16  Warranty, length of ......................................................................................... 10 
 
Part 4. PARTS BY TYPE ............................................................................................... 11 
Table 17 Origin of parts (domestic/imports)................................................................... 11 
Domestic/remanufactured parts ...................................................................................... 11 
 
Part 5. COMPANIES AND BRANDS ........................................................................... 12 
Table 18  Leading companies and distributors ............................................................... 12 
Table 19  Companies and parts' categories ..................................................................... 12 
Partnerships..................................................................................................................... 12 
 
Part 6. PRICES................................................................................................................ 12 
OEMs lower prices.......................................................................................................... 12 
Table 20  Sample prices, services ................................................................................... 13 
 
Part 7. SAMPLE AND SOURCE PROFILES................................................................ 14 
Table 21  Sample profiles ............................................................................................... 14 
Table 22  Sample number of cars serviced a week ......................................................... 14 
Table 23  Sample, size and years in business.................................................................. 14 
Table 24  Sample profiles, company affiliation .............................................................. 15 
 
INDEX OF COMPANY NAMES .................................................................................. 16 
 


